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Members in the News

15920 Downey Ave. Suite A1
Paramount CA 90723

Call Tim at 562-633-5444

Tim’s Back

POWER ELECTRONICS

Specializes in: All Television
Plasma – Big Screen

DLP – LCD – LED
 Also DVD – VCR – Microwaves

Camcorders 
Stereos – Amplifiers

For the Best Electronic
Service in this Area!

Kimberly’s Dance Studio
PHS Halftime Performance

Kimberlyʼs Dance Studio recently performed at Paramount High Schoolʼs 
Home Varsity Game, dancers took the crowd back to the future with 
the “Flashbacks” performance that included many Paramount students. 
Kimberlyʼs girls are busy gearing up for a what looks to be another season 
of completive success.  

Compton District “Nisei Student Experience” 
Exhibit Featured at Dominguez Rancho 
Adobe Museum through the End of the Year 

The Compton Community College 
District’s “Nisei Student Experience” 
traveling exhibit is on display at the 
Dominguez Rancho Adobe Museum 
until the end of the year. 

The six-panel exhibit celebrates Ni-
sei history (second generation Japanese 
Americans) with books, photos, year-
books and Tartar Shield articles from the 
former Compton Junior College circa 
1941-1942. It also presents the history 
in pictures of the local area, Executive 
Order 9066 and the 2010 Nisei Gradu-
ation ceremony hosted by the Compton 
Community College District.

Assemblymember Warren Furutani 
(D-Long Beach) introduced Assem-
bly Bill 37 in 2009, which called on 
California’s colleges and universities 
to confer honorary degrees to almost 
2,500 Japanese Americans whose col-
lege studies were interrupted when they 

were sent to internment camps during 
World War II. Fifty-one families, in-
cluding 43 former students, received 
honorary Associate of Art degrees from 
the Compton Community College Dis-
trict on October 16, 2010. It was one 
of the largest California Nisei College 
Diploma Project ceremonies thanks in 
part to Wasserberger and Odanaka who 
were members of the District’s plan-
ning committee for the event.

The Dominguez Rancho Adobe Mu-
seum is located at 18127 S. Alameda 
St., Rancho Dominguez, CA 90220. 
There is a $4.00 suggested donation. 
Light refreshments will be served and a 
Q&A session will follow Wasserberger 
and Odanaka’s presentation.

For more information on the Cali-
fornia Nisei College Diploma Project, 
go to: http://www.district.compton.
edu/nisei/index.asp

November is National 
Hospice Month

At Pathways Volunteer Hospice, 
hospice clients, as well as, the loved 
ones and Volunteers who support 
Hospice each day are recognized and 
honored. Pathways Volunteer Hospice 
not only serves families dealing with 
end of life issues, but also the frail and 
elderly, and people who have suffered 
the loss of a loved one. One way clients 
can be honored is through Pathway’s 
annual “Thanksgiving Basket” give-
away. Once a year, volunteers come 

together and make wonderful baskets 
of goodies and treats. The baskets are 
beautifully wrapped and hand delivered 
to all Pathways clients and their fami-
lies. It is proof that a little kindness can 
go a long way. When clients receive 
the baskets, they are delighted and it 
is a great way to start the holiday sea-
son. If you know of anyone who may 
benefit from Pathways services and/or 
is interested in becoming a volunteer, 
please call (562) 531-30

 “During National Hospice Month, we recognize the dignity 
hospice care can provide to patients who need it most, and 
the professionals, volunteers, and family members who 
bring peace to individuals in their final days.”

– President Obama

www.paramountchamber.com

PARAMOUNT CHAMBER OF COMMERCE
Invites you to attend a

Open House / Ribbon Cutting

Mc Lulu’s Restaurant
Thursday, November 17th

14800Paramount Blvd.
Lunch Served

11:30 am -1:30 pm
RSVP: (562) 634-3980



BUSINESS WORKSHOP
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• MUST BRING IN COUPON FOR DISCOUNT •

8330 E. Alondra Blvd., Paramount
562-630-9100
562-634-6225

Open: 11:00 am - 10:00 pm
Fri. - Sat. 11:00 am - 11:00 pm

Music Duet – Friday & Saturday nights
5:30 pm – 9:30 pm

Mexican Restaurant
Since 1970 when the first Casa Gamiño was opened, founder 

Cipriano Gamiño has strived to give all his customers good 
Mexican food with excellent service and good prices. In all our 

locations we continue to do the same for our customers.
No gimmicks, just delicious food.

Make all checks payable to:  LBCC
*Free Business Counseling Also Available       *$25.00 refundable deposit

For Reservations: 
Paramount Chamber of Commerce

15357 Paramount Blvd, Paramount, CA  90723

562-634-3980

SHOULD I INCORPORATE?
Monday, November 14, 2011  * 1:00 pm – 3:00 pm

Incorporating your business can have huge tax savings for some small businesses.  
It can also limit your perosnl liability.  Come to this informational session, to learn 
about Sole Proprietors, Partnerships LLCʼs , S-Corps and C-Corps.  
 Fee:  $20

WRITING AN EFFECTIVE BUSINESS PLAN
Monday, December 19, 2011  * 10:00 am – 12:00 pm

Learn how to put together a great business plan in this workshop. You will learn:
• How to state the purpose of your business • How to analyze your market 
• How to analyze your competitors   • How to set out your overall strategy.
 Fee:  $20

PARAMOUNT CHAMBER OF COMMERCE
Invites you to attend a

Open House / Ribbon Cutting

Chase @ Northgate
Tuesday, November 15th

16259 Paramount Blvd.
Beginning at 9:00 am
 Refreshments served

RSVP: (562) 634-3980

Paramount
Dance 
Company
Dia de los 
Muertos
Paramount 
Dance Company 
demonstrated their 
love of culture and 
art by celebrating El 
Dia de los Muertos in 
October.

Paramount/Tepic Sister City Club 
Host Ball Players From Tepic
The Paramount /Tepic Sister City Club recently hosted a baseball team 
from Tepic, lodging was provided by Club President Ana Flores. After 
receiving permission to use the field Tepic visitors played a baseball game 
at Paramount  High.

Members in the News

www.paramountchamber.com



FREE CRAFT FAIR
November 12th - 13th

Saturday & Sunday
10:00 am to 2:30 pm

Show and Sell Your Crafts
(Tables & Chairs Supplied)

Sign up now at
Lindsay Lumber
Call for information

(562) 633-1143
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pep

Mayor’s Breakfast to 
Celebrate PEP Supporters

HOURS
Mon. - Fri. 6:30am - 5:00pm

Sat. 7:00am - 4:00pm
Delivery Available 5 Days        

15101 Paramount Blvd.
Paramount, CA 90723

562-633-1143

Over the years, the Paramount Educa-
tion Partnership (PEP) has served thousands 
of K-12th-grade students and their parents 
through its after school and adult programs. 
PEP has also awarded over 133 scholarships 
to Paramount college students, totaling close 
to $390,000. 

It is the vision of the PEP Board of 
Directors, the City of Paramount, the 
Paramount Unified School District and 
the Paramount Chamber of Commerce to 
improve the lives of Paramount residents 
for years to come by building a community-

wide “culture of education.” 
As one small way of showing gratitude 

for the commitment and ongoing support giv-
en by the Paramount business community, the 
PEP Board of Directors and the City Council 
are holding a free Mayor’s Appreciation 
Breakfast on Thursday, November 17, from 
7:30 a.m. to 9:00 a.m. at Progress Park Plaza 
(15500 Downey Avenue, Paramount). 

Businesses that have contributed to PEP 
are invited to attend. They are also encour-
aged to bring others to the breakfast to expand 
PEP’s pool of advocates and supporters. 

Hundreds of Paramount Students 
Embark on MESA Adventure

MESA (Mathematics, Engineering, Sci-
ence Achievement) is a statewide program 
for middle school and high school students. 
It is offered locally by the Paramount Edu-
cation Partnership (PEP) and funded by 
the Paramount Unified School District to 
promote growth in those areas of study.

The 9th year of MESA in Paramount 
began in October, when 340 kids showed 
up at 8:00 a.m. at Paramount Park for 
breakfast and to board buses for Califor-
nia State University, Long Beach, where 
MESA operates in conjunction with the 
College of Engineering.

Students travel out on Saturday morn-
ings throughout the year to attend the work-
shops. MESA encourages all participants to 
work toward degrees in math-based fields 

from four-year institutions and strives to 
make students competitively eligible for the 
most rigorous colleges and universities.

Included in the workshops are the de-
velopment of Individual Academic Plans, 
study skills training, SAT/PAT preparation, 
parent leadership training and many more 
specialized features. An extra benefit for 
students is the exposure they get to life on 
a university campus. 

City and School District officials 
were on hand to welcome the kids and 
commend them on their dedication to 
expanding their educational goals. Special 
appreciation was also expressed to the 
parents of the students, and to Paramount 
School District personnel who help out 
with the program.

Call Maria  562-634-3980

To place an ad in
P A R A M O U N T

PULSE BEATPULSE BEAT
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Visit

www.paramountchamber.com
to view the Pulse Beat Online

PURCHASE IT IN PARAMOUNT
-PUMP UP THE LOCAL ECONOMY-

$10 off Tax Preparation Buy 1 Entrée & get 2nd Entrée at 1/2 Price
(Must be of equal or lesser value)

10% Off on Tuition Fee,
November 1st thru December 16, 2011

20% Off All Food Purchases over $20 (not including alcohol)
**Must Bring in Coupon**

WATER EXPRESS
3 Stores in 1

• Water & Ice, Kangen Alkaline (living water)
  • Party Balloons, Snacks & Ice Cream
    • Skate Boards, Scooters & Stuff

**TRIPLE STORE BONUS**
 • Spend $25.00 get $5 off
 • Spend $50 get $10 off
 • Spend $100 get $20 off

16601 Paramount Blvd., Paramount
562-272-4426

(2) DIRECTV receivers are free upon new 
activation. Call for details. Restrictions apply.



HELP WANTED
Help Wanted @ P Dogs: CASHIER’S & COOKS  Late evenings early mornings 
please walk in for application.  13610 Garfield Ave. South Gate, 90280 

INSURANCE SALES – Growing company seeking dynamic self-starters, hardwork-
ing, energetic, bilingual (Spanish/English), and sales oriented individuals with a 
strong interest in educating the community about Insurance and Financial Products. 
A positive attitude and commitment to providing exceptional customer service are 
required. Insurance experience is a bonus but not a necessity. More importantly, we 
are looking for ambitious quick learners who are excited about determining their 
own salary and want to be an integral part of a growing company. Email resume to 
maria@galliagency.com or fax resume to 562-817-5621.
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Y... PARA MAS INFORMACION
Para saber si califica Ilame por teléfono ahora mismo.

ESTAMOS FRENTE A LA IGLESIA 
NUESTRA SEÑORA DEL ROSARIO

(562) 630-1991
ABIERTO TODOS LOS DIAS DE LUNES

A SABADO 9:00 AM - 7:00 PM

“Porque a nosotros nos importa usted”

14906 Paramount Blvd.
Paramount

GRATIS*

Planificación Familiar

Para Prevención

de Embarazo

GRATIS*

Prueba de Cáncer en Los Senos

Para Mujeres de 40

Años de Edad 0 Más.

GRATIS*

Prueba de Embarazo,

Cuidado Prenatal y Parto

Medi-Cal
sin costo 

para sus niños

*A Través De Los Programas De CHDP, CDP, 
Family P.A.C.T., Healthy Families y OB para 

personas y familias de bajos recursos.

GRATIS*

Examenes Físicos y Vacunas

para Niños de 0 a 19

Años de Edad.

Aseguranza 

médico a bajo 

costo para niños 

de 1 a 19 años

GRATIS*

Clases de lamaze

Members in the News

Community News

Citrus Pest and Disease 
Prevention Program

Purchasing & Planting a New Citrus 
Tree : Because of the presence of the Asian 
Citrus Psyllid (ACP) and the possible dan-
ger of the deadly Citrus Greening Disease 
aka Huanlongbing (HLB), it is very impor-
tant when purchasing a new citrus tree to 
make sure that the tree is disease free. This 
can easily be done by purchasing your cit-
rus tree from a reputable retail plant nursery 
licensed by the California Department of 
Food and Agriculture. If you do not do this, 
you are likely to be buying a citrus tree that 
could easily be infected with a disease that 
will cause your tree to quickly die – wasting 
both your time and money.

PLANTING: Full sun location with 
good soil drainage. Best to plant in the 
spring after all danger of frost/freeze is 
gone. Hole no deeper than the rootball, but 
2 to 3 times wider is good. Planting using a 
raised mound (12 -18 inches) will help with 
the root rot problem. Make a watering basin 
to the dripline, increasing as the tree grows. 
Protect from wind, especially when young. 
Use no soil amendments or fertilizers in the 
hole at time of planting – use native soil 
only. Protect the trunks of young trees from 
sunburn with white water based paint-50% 
& water-50% or cardboard/plastic sleeve. 
The young exposed union of the rootstock 
and scion should face north to help avoid 
sunburn until it can leaf out. Mulch 2 to 4 
inches deep. 

HOW TO SELECT VARIETIES: 
Year Round Fruit - The goal is to pick and 

eat/use citrus fruit year round - “successive 
ripening”.  Your Favorites – Grow the citrus 
fruits you really like. Grow some of the 
rarer varieties, that is, those that are harder 
to find in markets and less well known. 

WATERING: Water at time of planting 
and often when newly planted. Be sure to 
go through a wet and dry cycle with the 
soil (if the roots are always wet, they will 
rot and your tree may decline and die). If 
the leaves curl up or wilt (a sign of lack 
of water stress), water immediately. Drip 
irrigation or soaker hose is okay but micro-
sprinklers are the best, two per young tree, 
four on mature trees - the main thing is to 
get 360o coverage without the trunk getting 
wet. You should also find out about output 
of each sprinkler – number of gallons per 
minute. Apply water in the morning slowly, 
avoiding run off. Mulch really helps retain 
moisture in the soil plus it keeps the soil 
15 to 20 degrees cooler. Most of the citrus 
roots are in the top 3 feet of the soil (feeding 
roots in top 12-18”), so water to at least 12 
inches deep. No need to deep water as we 
have always been told. 

In the coming months, I will be talking 
about Fertilizing, Pruning, Diseases and 
Pests and some other issues concerning 
citrus in Southern California.

Tom Shea
Citrus Pest & Disease
Prevention Program

californiacitrusthreat.org
tshea@ucdavis.edu
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Ask The Expert

Keep a Home Inventory 
By Luis Acosta
State Farm® agent
562-531-1900

This one falls in the category of one 
of those things we are planning to do 
when we get the time - making or updat-
ing a home inventory.  It may not sound 
like an exciting activity, but in the event 
of a calamity such as a fi re or burglary, 
a current home inventory can save a lot 
of time, money and frustration in the 
insurance settlement process.

Take this test. Sit down and try to 
make a detailed list of what’s in each 
room of your dwelling.  It’s amazingly 
hard to remember all the “stuff” that 
accumulates – wall hangings, curtains, 
cookware, clothing, sports gear, jew-
elry, knick-knacks, rugs, clocks, etc. 
Get the picture?

This weekend, go ahead and face 
the situation. Video or photo each room 
and list major items on paper. Record 
brand, model, date and amount of pur-
chase, if possible (serial numbers are 
important on some items).  Also, saving 
receipts on big-ticket items is always 
a good idea.

For antiques and jewelry, written 
descriptions or appraisals are impor-
tant.  Don’t forget the closets, and 
remember, even your attic may be full 
of valuables.

Finally, remember to update your 
inventory every year or so, and keep 
it in a safe location away from your 
dwelling. Taking the time to make and 
update your inventory now, can help 
you in working with your insurer later 
and maximizing your recovery should 
you have the need.      

By Maria F. Galli 
State Farm Insurance
562-817-5620

Whether they are the breadwinners 
in their household or not, preparing for 
retirement should be extremely impor-
tant to women. One item of planning 
that must be considered is the fi nancial 
situation of the surviving spouse and 
what can be done to prepare for a po-
tential shortfall.

Women survive their spouses more 
often than men. The Administration on 
Aging estimates that 7 of 10 women 
will outlive their husbands, highlight-
ing the need for retirement planning 
even more. Unfortunately, women are 
often at a disadvantage when it comes 
to resources available for retirement. 
The average woman spends nearly 15 
years away from the workforce, while 
the average man will be away for 1.6 
years. This translates into lower benefi ts 
from company pensions, 401(k) plans 
and Social Security.

Various estimates indicate expenses 
after the death of a husband will be 80 
percent of what they had been when he 
was alive. Unfortunately, a widow’s 

income may likely be much less than 
that. Of all elderly persons with income 
below the poverty level, over 70 percent 
are women. More than half were much 
better off fi nancially before their hus-
bands died. 

 Less time in the workforce may 
also mean fewer women qualify for 
health benefi ts. This can put an even 
greater burden on their retirement 
income. It is imperative for women to 
start saving now for their retirement, 
which can be accomplished through 
several savings vehicles. It is equally 
important to protect your nest egg 
through adequate life insurance cover-
age and insurance options should your 
health care needs change. Adequate 
planning for retirement and surviving 
a spouse can be a deciding factor in 
living comfortably. 

Taking the time to examine house-
hold fi nances and planning carefully 
will help to ensure there are adequate 
means of support for either spouse 
during the golden years. Talk to your 
local qualifi ed insurance and fi nancial 
representative about your retirement 
needs to prepare for an enjoyable and 
comfortable retirement.

Women Must Focus on 
Retirement Income

Do you want fewer injuries?
Use the same safety achievement 

program Weber Metals uses!
www.bridgesafetyconsultants.com

For further information please contact:
Joe Stevens @ (310) 648-8470  
Email: stevens@bridgeconsultants.net

Scott B. More

Pacifi c Coast Petroleum, Inc
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Business Corner

BY RIEVA LESONSKY

The holiday shopping sea-
son is upon us, but with big 
retailers slashing prices and 
customers more price-savvy 
than ever, how can small re-
tailers hope to compete? It’s 
easier than you think—just try 
these 10 tips. 

1. Start now. “Now is the 
time to begin executing your 
plan to reach customers dur-
ing the holiday season,” says 
SBDC Business Advisor 
Monica Rayes. “Most of the 
challenges [small businesses 
face] can be alleviated with 
a well-thought out marketing 
plan that connects with con-
sumers.”  

2. Use social media. Today, 
Rayes says, customers expect 
to be one click away from 
businesses at all times. Use so-
cial media to get close to your 
customers, alert them about 
holiday news and specials in 
your business, and learn what 
they want and need.  

3. Use email. Timing and 
subject line are key. “Time 
your emails right and make 
them stand out,” says Rayes. 
“Identify the best days and 
times for emails to go out, and 
be proactive about generating 
quick responses.”

4. Use the Web. Even if 
you don’t sell products online, 
Internet marketing can expand 
your visibility to a wider audi-
ence. Use social media, search 
engine optimization and paid 
search advertising to attract 
customers seeking particular 
products. 

5. Enhance the shopping 
experience. Price matters, yes, 
but emotion is still important 
for holiday shoppers, says 
Rayes. Use festive décor, mu-
sic and scents to create a mood 
that makes customers linger 
(and spend more) in your 
store. Online, use images and 
marketing copy that put cus-
tomers in a holiday mood.

6. Be part of the commu-
nity. Participate in community 
events both before and during 
the holidays, Rayes advises. 
Get involved with charitable 
organizations and consider 
holding holiday events in your 
store. 

7. Capture early shoppers. 
“Early shoppers like to plan 
ahead and take their time 
when making purchases,” says 
Rayes. Since these customers 
seek continuous engagement, 
Rayes suggests using mobile 
marketing, social network-
ing and email marketing to 

10 Tips to Maximize Your Holiday Retail 
promote customer loyalty 
programs, discounts and new 
product announcements. 

8. Capture last-minute 
shoppers. The more you can 
simplify the gift-buying pro-
cess for these shoppers, the 
better, says Rayes. Then, use 
email and social media to 
alert last-minute buyers of 
your simple, stress-free ap-
proach to shopping. “Offer 
ideas and recommendations, 
and provide a lenient return 
policy, free gift-wrapping or 
free delivery,” she adds. 

9. Offer added value. Little 
extras mean a lot to harried 
consumers during the hectic 
shopping season. Offering 
holiday treats, free samples, 
gifts with purchase or free 
delivery are all great ways to 
reward customers and boost 
sales. 

10. Plan for Black Fri-
day, Small Business Saturday 
(www.smallbusinesssaturday.
com) and Cyber Monday. 
These key shopping days, 
which fall just after Thanks-
giving, are vitally important 

for retailers. Have a plan for 
how you will market your 
business to attract customers 
on each day and how you will 
ensure adequate staff and in-
ventory to meet the demand. 

Rieva Lesonsky is CEO 
of GrowBiz Media, a content 
and consulting company that 
helps entrepreneurs start and 
grow their businesses. Be-
fore launching her business, 
she was Editorial Director 
of Entrepreneur Magazine. 
Rieva Lesonsky also works 

with the Los Angeles Regional 
Small Business Development 
Center Network.  The SBDC 
is a group of successful small 
business owners helping fel-
low entrepreneurs start, sus-
tain, and grow their business 
through low-cost workshops 
and free one-on-one consult-
ing in business planning, fi-
nance, marketing, and various 
other specialty areas (Spanish 
speaking consultants avail-
able).  To make an appoint-
ment call:  (562) 938-5100, or 
email:  sbdcinfo@lbcc.edu.



Chamber Members
get a free COMPUTER tune up

when you present this flyer
(limit one per customer per location)

W W W. P C S M A RT T E A M . C O M
562.361.PLUG (7584)

15101 Paramount Blvd.
Paramount, CA 90723

562-633-1143 M
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562-531-1225
(888) MID-MOTO
714-828-4080
Fax 562-531-0730

Sales • Service• Parts • Accessories

DIANA SLUMSKIE

www.mid-citieshonda.com

Business Card Directory
Run your business card for

as little as $25.50 per month. 
Contact Maria 562-634-3980

General Dentistry
Hablamos Español

For the
Maximum
Touch of 
Care

MAX B.

ARTINEZM D.D.S.

16299 S. Paramount Blvd., Paramount, CA 90723
562-531-4740

        FENICO
          PRECISION CASTINGS
      562/634-5000 • 800/634-5000
   FAX 562/634-4900
 7805   Madison Street
         Paramount, CA 90723-4220

We have several pricing options to fit your budget.

Special safe, secure pick up and delivery
for your valuable archives is available.

(562) 440-7180

Have You Thought About Having 
Your Hard Copy/Pre-Computers era 

Files Such as Documents,
Photos, Flyers or Printed Newspaper 
and Magazine Issues DIGITALIZED?

We also Publish, Design and Print Newspapers,
Magazines, Books, Brochures & Business Cards

Publication & Delivery
Courtesy of Pulse Beat Advertisers

www.wardprop.com
Rose@wardprop.com

ROSE C. TOWE

Tel: 562.633.2300
Fax: 562.633.2345

16311 GARFIELD AVE., PARAMOUNT, CA 90723

15357 Paramount Boulevard
Paramount, California  90723

562-634-3980 - Office
562-634-0891 - Fax

MARIA MAC LEAN
Membership Services Director

THE PULSE
OF PARAMOUNT

COMMERCE
AND INDUSTRY

FREE
Business Counseling
Paramount Chamber of Commerce

Call for Appt:
562-634-3980 x10
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Come join our dedicated 
members as we build friendships 
and partnerships with a common 

goal of giving back to the 
community.

Join us for lunch:  Thursdays --12:30-1:30
Casa Gamino Restaurant

8330 Alondra Blvd.
Google us:  Paramount Lions Club

Call us: 562.716.5859

Serving the community since 1946, the 
Paramount Lions have been actively 
participating in and providing donations 
to support local programs such as PEP 
(Paramount Education Partnership), Relay 
for Life, City of Hope, youth sports, food 
banks, and eye care for families in need.  

Make A Difference  ✩  Join A Service Club
Paramount Rotary Club has

served the Community 
since 1954

The Rotary Club is an organization of local business and professional people who supply 
humanitarian assistance to primarily local residents. Among its many services, the Club’s 
members personally provide:
• college/technical school scholarships to graduating Paramount students,
• clothing to qualified Paramount children,
• holiday season food and gift support to qualified Paramount families and,
• books and educational materials to Guatemalan students, reconstructive cleft 
palate and clubfoot surgery to Mexican children.
The Club raises funds for these community services through its annual 
Paramount Rotary 10K Race and Paramount Rotary Golf Tournament.
The Club meets at noon every Tuesday at Progress Plaza Park (15500 
Downey Ave.) for fellowship, lunch and an informational program.
     Do the Club’s activities sound like fun to you?  If so, please be our guest 
for lunch. For more information call President John Berg at 562-630-1200 ext. 
219 or Secretary Duane Mahan at 562-634-0234. Please visit our website at 
ClubRunner.ca/Paramount  . We hope to see you soon!

Visit
www.paramountchamber.com

to view the Pulse Beat Online

Serving the community for over fifty years
 Major Sponsor of Dictionaries for 3rd graders PUSD

Monthly/Yearly Scholorships for PHS seniors
Donate to Vets in L.B. Vets Hospital

 Meetings every Monday night 730pm

HALL FOR RENT
Weddings * Quinceaneras * Birthdays

Max 250 people

8108 E. Alondra Blvd   •   562 633-1804
           www.paramountelks.org

PARAMOUNT 
ELKS

LODGE 1804

To place your 
business card ad here 
contact Maria at the 
Paramount Chamber 

562-634-3980

Let Us Promote Your Business
-Become A Member Today-
Paramount Chamber of Commerce

 • FREE-  Advertisement in Paramount’s Best Read Newspaper 

 • FREE-  Listing on the Paramount Chamber Website

 • FREE-  Two Listings in the Paramount Business Directory

 • FREE-   Member Discount Program

562-634-3980






